RECREATION = 


THE NATIONAL MAGAZINE OF RECREATION IN BUSINESS AND INDUSTRY 


IMANAGEMEN 


00D HORSEMANSHIP 


LMS AWARD TO TOP NIRA -_ 
IN THIS ISSUE) BOWLING SURVEY 


IT’S, NOT GOLF WITHOUT THE RULES 





page 6 
page 8 
page 10 
page 12 





&y 
Te 


Wilson- Quality) in Softball Kquipment' 


WIDEST SELECTION 
PRICED TO FIT ANY PROGRAM 


_ GLOVES AND MITTS 


rohit 


A2944—Large 
size fielder's 
glove of fine 
leather with exclu- 
sive snap-action. 
One-piece palm 
and thumb con- 
struction. 


A9862—Deep- 
pocket cowhide 
catcher’s mitt. Just 
right for the softball 
catcher. Wool base 
pad. 


A2630—Baseman's 
trapper model with 
more depth thanever 
in the large inner- 
greaser pocket. 


SOFTBALLS 


12, 14 and 16-inch softballs which 
meet top performance standards 
and are built for longer life. Wash- 

SOFTBALL able horsehide covers resist scuf- 
fing. Choice of professionals and 
amateurs alike. 











ae oe | 
sin gl ITNT IN | 
Ly r\ |. \a'propttable 


recreation that entertains more people 
in less Space... 


Roller skating is a sport enjoyed by the 
young in heart. A gym, hall or any other 
smooth surface makes a fine skating area, 
and there is no damage to the floor if 
proper skates are used. Little equipment is 
needed . . . little supervision is required. 
That’s why more and more schools and 
churches have roller skating programs— 
and many of them make money by charging a 
nominal fee for skating. Write today for 
free information. 









New Rubber-Plastic Wheels are kind to gym floors 


Not only do these new Duryte rubber-plastic wheels 
outwear others, they give the skater more traction 
and smoother rolling. They are guaranteed not to 
mar or scratch the floors. Write for free details on 
roller skating programs and skating equipment. 
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Boeing's 


Art Scott 


Leaves a 


LIVING 
MEMORIAL 


by BILL BANNICK 
Managing Editor 
Boeing News 


In place of the “Top Management Speaks” feature whic 
customarily appears on this page, we are reprinting the 
following tribute to Art Scott. Recreation director at Boeing 
Aircraft Co., Seattle, Wash., since 1949, and NIRA State! 
Chairman for the past two years, Art Scott died suddenly | 
February 13. 





Art, like most “recreators’’, devoted his life to making 

other people happy. We feel that this “Living Memorial’ 

tribute paid him by his fellow employee, Bill Bannick off 
the BOEING NEWS, captures best the position of esteen” 
in which Art was held, a position which symbolizes the god f/ 
of all recreation directors. 


We first met Art Scott while on a Boeing News assignment nearly a decade| 
ago. not long after he had become Boeing’s newly organized, one-man recreation jf 
unit. Industrial recreation was a comparatively new thing. It was brand new for} 
Art. 3 

Later we participated in and worked with other Scott-organized recreation 
activities. We saw first-hand how Art poured into the 30-odd programs hs 
enthusiasm, his good judgment and his integrity. 

Art had the knack of combining the practical and the philosophical ap-| 
proaches. He was instrumental in establishing a sound philosophy for industrial 
recreation. A. A. Larsen, the Seattle Division’s industrial relations director, | 
expre sssed it this way yesterday: ; 

“Boeing has an unique combination of company- -assisted, but employee | ; 
operated programs. And this is a real monument to Art Scott.’ 

As a member of the Seattle Division’s Relations staff, Art Scott was the senior 
supervisor in the area-wide recreation program. ) 

Appreciating the varied interests of Boeing employees, Art’s approach to 
recreation for them was broad. Whether it was a basketball tournament or the 
fine arts exhibit, he provided assistance and encouragement. 

Art took special interest in developing activities in which the employee's whole 
family could take part—the fishing party, the orchestra, for example. 

Early in his tenure the Boeing Employees Children’s Chorus was born, nur 
tured and developed. He seemed to derive a special thrill from watching the | 
youngsters developing their interests and simultaneously bringing cheer to} 
others, many of them shut-ins. 

Virtually every Boeing employee can find something of interest in the program 
Art Scott built, whether it be the realm of hobbies, athletics or the arts. Who 
can estimate the hours of entertainment and satisfaction his efforts have made 
possible ? 

Last Thursday Art was in the Boeing News office seeking advice on the pro- 
motion of the employee archery club. The notes he took aren’t so important 
right now. Art died early Friday morning. 

The things we have humbly attempted to write here are known to many of 
those men, women and children who paid their respects to Art Scott at his 
funeral Tuesday. These people knew him through his activities at Boeing, his 
church (in which he was an elder) and his community. 

Yes, Art Scott left a monument—a living memorial, As thousands have en 
joyed a bit more happiness because of Art Scott’s efforts, so, too, will thousands 
more in future years. 

We feel this thought will help lighten the burden of his bereaved. 


ae 





Art Scott, 53, was born in Galva, Ill., and went to Seattle, { 
Wash., 30 years ago. With Boeing for the past 16 years, 
he took over the reins of their newly established recreation 
department in 1949. Previously, he had been in personnel 
work with the company. Art was a past president and 
treasurer of the Washington State Recreation Society: 4 





member of the American Recreation Society, serving on its 
industrial recreation board; a member of the National Rec- 
reation Association and former chairman of that group's 
industrial recreation section. 
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M@ IN MAY R/M 
SPECIAL CONFERENCE ISSUE 


A full-scale preview of what will take 
place at the National Industrial Rec- 
reation Association’s 1 8th annual Con- 
ference and Exhibit at Philadelphia, 
May 24-27. 


This issue will include the complete ad- 
vance conference program plus a 
wrap-up of all the events you won’t 
want to miss. 


SPECIAL GOLF ACTIVITIES 

Two full pages of many different golf 
events that will help provide a change 
of pace and build interest in your 
company’s employee golf program. 
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GOOD FELLOWSHIP, 


GOOD SPORTSMANSHIP, 


GOOD HORSEMANSHIP 


Those are the objectives of the Flying Horsemen, a mounted 


military group composed of North American employees 


This is an adult Western without six- 
guns. It doesn’t even have a U. S. 
Marshall—only horses and a handful 
of employees from North American 
Aviation, Inc., Los Angeles, Calif. 

Yet, it’s an amazing story; an out- 
standing example of how successful an 
average activity such as horseback 
riding can become. 

It all began in the tack room of the 
Century Stables of Inglewood, Calif.. 
one June night in 1937. 

Here, a group of riders who had 
been meeting for several weeks held 
their first formal gathering. The pur- 
pose of their meeting is best described 
by their motto; to provide “good fel- 
lowship, good sportsmanship, good 
horsemanship.” 

It was at this meeting that the name 
“North American Flying Horsemen” 
was formally adopted by the group. 
The choice was influenced by the 


troop’s close association with the air- 
craft industry, by the fact that some 
of the members were civilian pilots and 
all members were, or hoped to be. 
Horsemen. 

During the following weeks, many 
organizational problems were worked 
out. It was felt that a smart, colorful, 
military-type unit would best express 
the aims of the members. 

With Character 

Since the old British Army Lancer 
regiments were among the most color- 
ful mounted troops ever organized, they 
were chosen for the basic pattern. 
British style commands were inaugu- 
rated in keeping with the general 
character of the troop. 

As a result of much hard work and 
lengthy discussion, the Constitution and 
Bylaws gradually began to take shape. 
and definite traces of discipline be- 
came discernible. The membership is 


PERFORMING before 90,000 to 100,000 people, the Flying Horsemen are a 
special attraction at the Los Angeles County Sheriff’s Rodeo, having won the 
trophy as the best mounted troop three times. 


now limited to 31 and includes the 
following officers: Captain, First and 
Second Lieutenants, an adjutant. two 
sergeants, a secretary and a treasurer, | 

A training class is maintained under | 
the direction of the Captain and_ the 
membership committee for the benefit 
of those desiring to attain membership, | 

A prospective member, better known 
as a “rookie,” is invited out to ride" 
with the group who check not only his § 
horsemanship, but him amiability. Be. 
cause a full roster is maintained at all 
times, many remain in rookie status 
for some time. Few ever give up hope. 7 

All applicants for membership must | 
be employed by North American Avia § 
tion, Inc., at the time of their applica- 
tion. All rookies are voted upon twice 
by secret ballot before and after their § 
initiation. ; 

Before going through an initiation, | 
the prospective member is examined | 
on subjects for which he has received § 
instructions, such as: z 
e A thorough knowledge and use of | 
both English and Western equipment. § 
® Knowledge of the parts of a horse. § 
and the popular breeds of 
horses, including their most common 


saddle © 


diseases. 
¢ Performance of all troop movements 
as well as lance drills, covered in the 
manual. i 
e The troop constitution and bylaws. 
(For an example of what the rookies’ § 
test consists, C. W. Anderson's & 
“Heads Up—Heels Down” is used as a 
general reference and guide.) 

With Purpose 

The Flying Horsemen meet every 
week, riding for at least two hours § 
before conducting their business meet § 
ing. i 

Choice of a uniform was a thorny 
problem, requiring a balance between 
the natural desire for something com: § 
pletely distinctive and the actual availa § 
bility of materials. After many hour § 
of deliberation, the original group de- 
cided upon this uniform:  silver-gre\ 
riding breeches with gold stripe and 
two-inch black belt, silver-grey mili [ 
tary shirt with gold citation cord, black | 
tie, black boots, silver spurs and black 
Australian hat with gold cord emblem. 
Each member provides his own uni: 
form. 

Lances are used in all competitive 
shows, parades and exhibitions. When 
riding in competition, a “no-command” 
drill is featured which takes approxi 
mately seven minutes to execute. 

The drill procedure used has _ beet 
developed by the Flying Horsemen, 
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PARADES and exhibitions are an im- 
portant part in the yearly program of 
North American’s Flying Horsemen. 


TENT PEGGING, developed by the Ben- 
gal Lancers, is an exacting sport at 
which the Flying Horsemen excel. 


utilizing certain maneuvers from the 
Royal Canadian Mounted Police drill. 

A particular activity for which the 
Flying Horsemen are well known is 
tent pegging. Webster defines it as 
riding at a charging pace and en- 
deavoring to uproot on the point of 


> a lance, a tent peg in the ground. 


The sport is derived from the British 


India, who in early years would ride 
through the enemy camp at night and 
pull out the tent pegs, causing the 


tents to collapse, thus creating utter 


confusion. 
With Skill 
The standard peg used in competi- 
tion is four wide, 14 inches 
long and driven eight inches into the 
sround. Many hours of exacting prac- 


inches 


To strike the proper balance be- 


> tween discipline and fun, the Flying 


Horsemen split their time between 
drills and horseback games 
such as Polo La Crosse, rescue racing, 
balloon sticking, musical 
chairs, ete. 

Fach year, the Flying Horsemen 
participate in three or four major 
events, such as the Rose Parade and 
Sheriff's Rodeo, plus two or three 
minor events. 

North American provides transpor- 
tation funds for the troop to one major 
event each year. Other than that, the 
group is self-supporting. 

Each member pays $35 to $40 each 
year in addition to financing his weekly 
riding. The only fund-raising activity 
isa turkey raffle. 

Riding as a hobby and for pleasure, 
the Flying Horsemen have become well 
known for their horsemanship and 
sportsmanship. The Troop now has a 
collection of almost 60 trophies, the 
most significant of which are the three 
won at the Los Angeles County Sher- 
iffs Rodeo as the best mounted troop 


in 1950, 1952 and 1953. 


PUBLIC APPEARANCES by the Flying 
Horsemen have created much good will 
for North American Aviation. 


THIS ISN’T the French Foreign Legion, 
but the Flying Horsemen, North Ameri- 
can’s oldest active recreation group. 
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HELMS AWARD TO TOP NIRA COMPANY 


New Helms Athletic Foundation annual award 


will honor company considered most outstanding 


in the furtherance of industrial recreation 


The Helms Athletic Foundation, long 
distinguished for its support of worthy 
and activities, will 
sponsor a perpetual award in the field 
of industrial recreation. 

Starting this year, the top NIRA 
company will be among the recipients 
of the famous Helms Foundation 
awards which include the Athlete of 
the Year, Helms Hall of Fame and 
Helms World Trophy. 

Specifically, the Helms award will 
be presented to the company with 
NIRA membership considered to be 
the most outstanding in the further- 
ance of industrial recreation. 

A rotating trophy will be presented 


sports recreation 


each year to the company winner with 
a replica awarded to its recreation di- 
rector. Presentations will be made at 
the annual NIRA Conference and Ex- 
hibit. 

Each of the 16 NIRA Region Direc- 
tors will nominate one company from 
his region which, according to his re- 


HELMS TROPHIES are examined by (I-r): Tom Croft, NIRA President, Convair; 
Don Neer, NIRA Executive Secretary; Bill Shroeder, Managing Director, Helms 


search and knowledge, is the logical 
choice for the award. 

Final selection will be made by an 
impartial non-NIRA member board of 
recognized sports and recreation ex- 
perts. 

The 16 nominees will be evaluated 
on the following six points: 
¢ Contributions to industrial ree- 
reation. Includes company representa- 
tion at conventions and workshops; 
membership on committees and panels; 
and offices held on local, state, regional 
and Also includes 
speeches and published articles on rec- 
reation. 
¢ Leadership. Includes background 
information on number of employees, 
number and duties of full and_part- 
time recreation personnel and volunteer 
staff; training conducted in chairman- 
ship. leadership, refereeing, parliamen- 
lary procedure etc.; and special serv- 
blood bank, welfare, 


national — levels. 


ices such as 


housing, etc. 





Athletic Foundation; and Newt West, Personnel Director, Helms Bakeries. 
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e¢ Program. Includes all company ac. 
tivities by category and all competitive 
activities with other companies or in 
civic leagues. 

© Facilities. All facilities used and 
whether company-owned, community 
owned, etc. 

¢ Organization. Includes degree of 
administrative responsibility handled 
by company recreation organization, 
and eligibility of every employee and 
his family to participate. 

@ Financing. Methods by which pro- 
gram is financed and the basis on 
which funds are allocated to activities. 

In addition, each director will sub- 
mit a written recommendation justi- 
fying his selection. 

Each director will contact com. 
panies in his region to accumulate the 
necessary information and submit his 
report by April 15 to H. S. Naish, 
NIRA Awards Committee chairman 
and Chief, Employee Services, Convair. 
Pomona, Calif. 

Naish; working closely with Newton 


Ek. West, Personnel Director, Helms 
Bakeries; and W. R. “Bill” Schroeder, 
Managing Director, Helms Athletic 


Foundation; developed the awards pro- 
gram. Schroeder, incidentally, designed 
the trophies (see cover) especially for 
NIRA. 

Founded in 1936 by Paul H. Helms, 
the Helms Athletic Foundation 
non-profit, philanthropic institution de- 
signed to inspire youth and carry on 
the wholesome thoughts of the Olympic 
movement. 

The Foundation has taken an active 
part in the furtherance and encourage: 
ment of worthy athletic activities. 

In 1948, the Foundation opened the 
first unit of the Helms Hall, an im- 
pressive shrine housing the trophies 
and awards won by the champions of 
sport. 


is a 


Record Breaking Workshops 


Since the national conference last 
May, a record-breaking 13 regional 
workshops and seminars on industrial 
recreation were conducted throughout 
the country. 
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Peak activity was concentrated in 
© February and March with the following 
) seven meetings: 

¢ Dallas Employee Recreation 
Workshop, Feb. 7. Co-sponsored by 
the North Texas Industrial Recreation 


Assn. and NIRA with Bob Janes. 
Chance Vought and Jim Bernard, 


Temco Aircraft as chairmen. Over 50 
companies were represented at Texas’ 
first workshop. 

¢ California Industrial Recreation 
Conference, Feb. 14-15. Sponsored 
by NIRA, Newton E. West, Helms 


) Bakeries, chairman. 146 delegates at- 


tended the llth annual California 
meeting which was highlighted by out- 
standing panels on retirement and 
family participation. 

¢ Denver Industrial Recreation 
» Meeting, Feb. 18. Sponsored by Den- 
ver Industrial Recreation 


Parks and 


Federation 
and Denver Recreation 
» Dept. Elroy Witthuhn, Shwayder Bros., 
© Inc. president, Attended by 49, Don 
Neer, NIRA, guest speaker. 

¢ Purdue Industrial Recreation 
Workshop, Feb. 17-18. Sponsored by 
) Purdue University, Harry D. Edgren, 
' chairman. Attended by 30 delegates. 

| © Industrial Music Workshop, 
Feb, 19-21. Sponsored by Purdue U. 
Musical Organizations and American 
| Industrial Music Assn. Attended by 
| 50, Don Neer, guest speaker. 

¢ Federal Conference on Em- 
ployee Relations, March 24, Wash- 
ington D. C. Sponsored by FCER with 
NIRA. Attended by 60 members rep- 
resenting 40 government agencies. Rol- 
lin Burns, National Security Agency, 
chairman. 

* AMA Industrial Recreation 
Seminar, March 31-April 2, New 
York City. Sponsored by American 
Management Association with NIRA. 
August Cavalloro, Ford, chairman. 


ODS OF 
ARTIC 
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CHECKING the program for the Dallas Workshop are: (l-r) NIRA President Tom 
Croft, Convair; Tom Mobberly, Texas Instruments; Carolyn Phillips, Tempco 
Aircraft; and S. E. Fernandez, Kaiser Aluminum. 





1958-59 WORKSHOPS—A RECORD BREAKING YEAR 


(Here’s a review of the 13 industrial recreation workshops conducted 
since the 1958 NIRA Conference and Exhibit) 


Industrial Recreation Seminar, NIRA 
Region V, Rapid City, S. D., Aug. 21. 
AMA Industrial Recreation Seminar, 
New York City, Sept. 29-Oct. 1. 
Bi-Annual Workshop, Region |, New 
York City, Oct. 16. 

Milwaukee County Workshop, Re- 
gion V, Milwaukee, Wis., Nov. 10. 
Industrial Recreation Workshop, Re- 
gion III, Chicago, Ill., Nov. 13. 
Employee Recreation Workshop, Re- 
gion IV, Atlanta, Ga., Jan. 15. 
Employee Recreation Workshop, Re- 
gion VI, Dallas, Tex., Feb. 7. 


Industrial Recreation Conference, Re- 
gion VII, Santa Monica, Calif., Feb. 
14-15. 

Industrial Recreation Meeting, Re- 
gion VII, Denver, Colo., Feb. 18. 
Industrial Recreation Workshop, Pur- 
due University, Feb. 17-18. 

Industrial Music Workshop, Purdue 
University, Feb. 19-21. 

Federal Conference on Employee 
Relations, Region Il, Washington, 
D. C., March 24. 

AMA Industrial Recreation Seminar, 
New York City, March 31-Apr. 2. 





SOFTBALL TOURNAMENT DATES 


The Amateur Softball Association has announced the following dates and host 
cities for its 1959 fast and slow pitch World Tournaments. 


Men’‘s Fast Pitch World Tournament: 


Clearwater, Fla., Sept. 21-26. (Raybestos Cardinals, 1959 Champ.) 
Women’s Fast Pitch World Tournament: 
Stratford, Conn., Sept. 4-11. (Raybestos Brakettes, 1959 Champ.) 


Slow Pitch, Open and Industrial Sections: 
Cleveland, Ohio, Sept. 5-7. (Detroit East Side Sporting Goods and Cincinnati 


Turbine Jets, 1959 Champs.) 














| ae 
Your" oi 


j WHIZ BANG pope ORW | 
POPCORN 1 
MACHINE 

$265.00 ] 
Other jj 

models from a 

199.00. 













Regreattion Program 4-7 Rafreshment 








cilitieg 











Yes, Recreation, and relaxation are not complete unless there are Refreshment facilities. 
You should provide these as a part of your program. POPCORN is the place to start. 


In return they will earn 80% Profit to put back in the Program. You can earn 
an extra $2-3,000.00 per year with Popcorn and other long-profit Refresh- 


ment items. 


Write today for complete catalog, and information on Popcorn, Ice Balls, Cold Drinks, 
Cotton Candy and Hot Dogs — All of which can help your program be more com- 


) plete, and MORE PROFITABLE! 


> GOLD MEDAL PRODUCTS CO. * 318-324 E. Third St., Cincinnati 2, O. 
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Bowling Survey 


New NIRA study reveals surprising facts and 


trends in methods, practices and problem areas 


Spot checking 220 companies, repre- 
senting large and small firms through- 
out the U. S. and Canada, NIRA took 
a close look at the 1958-59 industrial 
bowling season and discovered some 
highly interesting and 
factors. 

Long 


surprising 


established as industry’s most 
popular sport, bowling programs, ac- 
cording to previous studies, are con- 
ducted in almost 95 per cent of busi- 
ness and industrial firms. 

In this year’s survey, nothing 
could be found to dispute the sport’s 
top ranking. The 220 companies _re- 
ported participation by 75,908 men; 
21,090 women and 1,441 juniors for 
a total of 98,439 bowlers. The company 
average was an amazing 447, 

By far the majority of recreation 
directors rated bowling as their most 
successful sports program. Many used 
glowing terms to describe its value 
in building good employee relations. 

However, the answers to the ques- 
tion, “How can industrial bowling be 
improved?” were surprisingly strong 
and even resentful (see table below). 
Indeed, the picture is not all roses. 

The problems confronting industrial 
bowling are essentially external and of 
sufficient gravity to have already de- 
creased participation in some firms. 

Specifically, they deal with a lack 
of good facilities in some areas, poli- 
cies on length of season and fees, un- 
co-operative attitudes of some bowling 
proprietors and an apparent disen- 
chantment with the American Bowling 
Congress. 


There is an obvious need for more 
cooperation and understanding between 
industry and proprietors. 
Many companies want a shorter sea- 
son. The proprietor must have a fairly 
long season to stay in business. 


bowling 


A possible solution suggested by 
several replies: operate split seasons, 
or, in effect, a longer summer season 
and a shorter winter season. 

This would eliminate conflicts with 
employees who want to play outdoor 
spring sports and still provide plenty 
of action for the many year-round 
bowling enthusiasts and proprietors. 

Last year, about 16 per cent of the 
companies conducted summer bowling 
for an average 12 week period. 

In the face of added promotion by 
recreation directors and the bowling 
industry, it will be interesting to 
watch the growth of this summer ac- 
tivity. 

At a time when the bowling indus- 
try is beginning to fear market satura- 
tion, it is surprising to note the number 
of demands for more facilities. This is 
probably a localized problem in the 
Northeast and Southeast and could re- 
sult in part from inability to secure 
ideal bowling times. 

Tied in with this problem is the 
fact that 13 per cent said they made 
no effort to promote bowling. Their 
main reason: more people wanted to 
bowl than could be accommodated by 
existing facilities. 

This, of course, could be the case 
in some areas, but the Bowling Pro- 
prietors Association of America reports 


that while one bowling center may bh 
packed to the limit, another just down 
the street may be virtually empty. 
Several objected to ABC tournaments 
which pit the “truly amateur” com. 
pany bowler against “professionals,” 
As a solution, some suggested a fully 
developed program of national and 
regional industry-only tournaments. 
Internally, there was a call for more 
support from company management. 
These were concerned not so much 
with financial aid as with a_ better 





understanding of the importance of | 


the bowling program to employees and 


a desire for greater participation by 
top management. 
Almost 65 per cent of the companies 


oa 


contributed in some degree towards | 
the bowling program with trophies J 


and prize money the most popular out 
lets. 

The extent of financial support, of 
course, ranged from picking up ABC 
fees to paying all costs including equip 
ment and line fees. 

An interesting aspect of the survey, 
too unweildy to break down into chart 
form, concerned the pay of league 
secretaries. 

Some 37 widely varied pay scales 
were reported. Generally, season’s pay 
ran between $40 to $75. Here are 
examples of the extremes: 

* flat rate of $250. 

* $1 per bowler per season (total of 

$43.60) 

¢ 10 cents per bowler per season 

(total of $8.) 
° 15 cents per bowler per night 
(total of $218.25) 

An equitable system was reported 
by National Cash Register who pays 
secretaries of six team leagues $90., 
eight team leagues $120., and 10 team 
leagues $150. 

Of all the survey returns, probably 
the best measure of the status of in- 
dustrial bowling is the fact that up- 
wards of 60 per cent of all bowlers 
are enthusiastic enough to purchase 
their own bowling balls. 





1959 NIRA Bowling Survey Results 


How Can Industrial 


Bowling Be Improved? Responses 
More and better facilities 38 
Shorter season 24 
Lower fee 13 
More instruction, clinics 13 
Better cooperation from ABC 12 
Better cooperation from proprietors 12 
More support from management 12 
Regional and/or national 

meets for industry only 10 


How Do You Select 


Bowling Center? Responses 
Majority vote of bowlers 42 
Availability of lanes 35 
League officials 34 
Location 33 
Best facilities 25 
No choice, only one center 12 
Price 
ABC approval 1 


How Do You Promote 


Bowling Participation? Responses 
Company paper 89 
Bulletin board 75 
No promotion necessary 29 
Personal contact 27 
Special posters 22 
Newsletters 18 
Tournaments 12 
Pre-season bulletins 10 
Select good captains 9 
Public address system 7 
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Survey Results (cont. ) 


Length of Season Responses 
All year 4 
36 weeks 17 
35 weeks 33 
34 weeks 8 
33 weeks 42 
32 weeks 52 
30 weeks 22 
27 weeks 23 
17 weeks 4 

Fee Per Line Responses 
75 cents 1 
60 cents 6 
55 cents 10 
50 cents 43 
45 cents 72 
40 cents 4) 
35 cents 18 
30 cents 10 
25 cents or fess ot 

Where Do You Bowl? Responses 
Company lanes 26 
Public bowling center 195 

Per Cent of Bowlers 

Owning Their Own Ball Responses | 
91-100% 16 
81-90% 29 
71-80% 34 
61-70% 16 
51-60% 14 
41-50% 20 
31-40% 18 
21-30% 19 
11-20% 11 
0-10% 23 

Is Program Financed 

to Any Degree? Responses | 
By Company 142 
By Employee Association 25 

They Help Finance/Purchase: Responses 
Shirts 68 
Entry Fees 92 
Trophies, Prize Money 96 

Where Do You Buy Shirts? Responses 
Local dealer 83 
Jobber/ Distributor 1 
Manufacturer 9 

Do you Pay League 

Secretaries? Responses 
Yes 133 
No 71 

Do You Have Summer 

Season and How Long Responses 
Yes 36 
20 weeks 1 
15 weeks 5 
14 weeks 1 
13 weeks 1 
12 weeks 3 
11 weeks 1 
10 weeks 5 
9 weeks 2 

Special Activities Responses 
Awards Banquet 161 
Trophies 181 
Entertainment 70 

Special Tournaments Responses 
Company championship 79 
Turkey or Ham Roll 31 
Doubles 26 
City championship 16 
Mixed Doubles 12 
Regional or Nat’! meets 10 
Mixed Sweepstakes 9 
State championship 6 
Others (Scotch doubles, headpin, 

sweepstakes, etc. 32 





WHY NOT ADD LEATHERCRAFT TO YOUR 


Recreation Program? 








Start with complete 
HANDY-CARVE 


BILLFOLD 
KIT 


‘Ou!5 9295 


Why not add a leathercraft activity to your recreation program? 
No expensive equipment to buy $2.95 Handy-Carve Billfold Kit 
is all you need Build workshop later from the sale of finished 
leather items. 

Employees will thank you for starting them on a lifetime of fun and 
profit. A hobby that adds insurance to retirement years. 

Kit features exclusive Handy-Carve wonder tool. One tool performs 
all basic leather working steps; insures easy fast pro- 
fessional results. Kit complete; quality pre-cut leather 
billfold, goatskin insides with 3 pockets, lacing holes 
punched, leather lacing, lacing needle, Handy-Carve 
Tool, leather finish, instructions and pattern. 





TANDY LEATHER CO. ts1.1313 
P. O. BOX 791-LO FORT WORTH, TEXAS 
























your entertainment in 


ROCKEFELLER 
CENTER 


A wonderful place to top off your stay in 
New York is the dynamic city-within-a-city, 
Rockefeller Center. No visit is complete 
without a personally guided tour to all 
points of interest—the giant murals, subter- 
ranean shopping centers, Lounge of the 


magnificent Radio City Music Hall, the 
roof gardens, and the breathtaking 50-mile 
view from the 70th floor Observation Roof. 


This one-hour tour leaves every few min- 
utes from 9 A.M. to 9 P.M. daily. A 
trained guide is along to see that you see 
all there is to see of Rockefeller Center. 
It’s an experience that'll be talked about 
and long remembered. 


DISCOUNTS AVAILABLE TO YOUR EMPLOYEES 


FOR FURTHER INFORMATION and Free 
Brochure write Manager, Rockefeller Cen- 
ter Guided Tours, 50 
Rockefeller Plaza, 
New York 20, N. Y. 
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Golf’s Golden Rule: 
ETIQUETTE 


There are no ‘rules’ of golf etiquette. 
The courtesies outlined here make up 
a code of correct behavior for the lady 
and the gentleman on the golf course 
that has evolved over several hundred 
years. Observance of these courtesies 
adds to everyone’s enjoyment of the 
game, regardless of score. Remember, 
you don’t have to be a good player to 
be a good golfer and a desirable play- 
ing partner... 

1. No one should move, talk or stand 
close to or directly behind the ball 
or the hole when a player is address- 
ing the ball or making a stroke. 

2. The player who has the honor should 
be allowed to play before his op- 
ponent or fellow-competitor tees his 
ball. 

3. No player should play until the 

players ahead are definitely out of 

range. 

. In the interest of all, players should 

play without delay. 

‘5. Players searching for a ball should 
allow other players coming up to 
pass them; they should signal to 
the players following them to pass, 
and should not continue their play 
until those players have passed and 
are out of range. 
Before leaving a bunker (sand 
trap), a player should fill up all 
holes made by him therein. 
. Through the green. a player should 
ensure that any turf cut or displaced 
by him is replaced at once and 
pressed down, and that, after the 
players have holed out, any damage 
to the putting green made by the 
ball of the player is carefully re- 
paired. 

Players should avoid carrying their 

golf bags across the putting green. 

They should be careful to avoid 

damage to the green when removing 

the flagstick from the hole, and 
neither they nor their caddies should 
stand close to the hole especially 
when handling the flagstick. They 
should carefully replace the flagstick 
in the hole before leaving the green. 

9. When the playing of a hole has been 
completed, players should immedi- 
ately leave the green. In particular, 
no scores should be recorded on the 
ereen, 


—_— 


6. 


-) 


~l 


8. 


O 


Common sense and consideration for 
others are guideposts. Remember, safety 
as well as courtesy is involved. 


IT’S NOT GOLF, 











If you don’t play bjh 


For a true test of golf with greater enjoyment, 


learn these nine most misunderstood rules 


If you're not playing by the Official 
Rules of Golf, as set up by the world’s 
ruling bodies of golf, the United States 
Golf Association and the Royal and 


Ancient Golf Club of St. Andrews, 
you're just not playing golf—and 
you're missing half the fun of the 
game! 


This does not mean you have to be 
a fairway lawyer, or blow the whistle 
on every suspected infraction of the 
rules made in your foursome. It does 
mean that a working knowledge of the 
rules of golf and observance of these 


by BEN CHLEVIN, National Golf Foundation 


rules will make every match you play § 


a fairer test of golf and will give you 
greater satisfaction in playing. 


It is an unfortunate fact that almost | 
half of the estimated 5 million men, 9 
women and junior golfers who will tread | 
the nation’s fairways this year are either | 
ignorant of the rules of golf or deliber- 7 
ately ignore them with the mistaken J 
idea that the rules are too complicated § 
and unduly penalize the average golfer, 7 

A surprising number of golf leagues ) 


play ‘winter rules’ all through the 
season, and some—through a compli- 








4 - 
— TwO (CLUB LENGTHS §=————4 


When driving from the tee, the ball must be 
teed up between the markers and not more 
than two club-lengths behind the 
never in front of them. 


markers, 





: ( [, 
an, 


as 
“ MATCH PLAY: L055 OF WOE 
STROKE PLAY: Two STROKES 
Hey . . . what's this! Susie didn’t like the lie 


of her ball so she pulls up grass to improve 
it. You may not improve your lie by moving, 
breaking, or bending growing vegetation. In 
match play, Susie would lose the hole. In 
stroke play, the penalty is two strokes. 


















STROKE PLAY 
TWO STROKES 


In stroke play, if your ball hits the attended 
pin even if it has been removed, or if it 
hits the person attending the pin, you must 
take a two stroke penalty and play the ball 
as it lies. 





WARTCH PLAY: (055 WME 
STROKE PLAY Jaw S/#OKES 


You must not smooth the ground in the line 
of your putt. In match play this will cost you 
the hole. In stroke play, the penalty is two 
strokes. 
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cated system of ‘local ground rules’,— 
practically rewrite the rules of golf 
‘to fit their own special needs.’ 

This is not golf. These leagues 
wouldn’t think of allowing four strikes 
to the batter in baseball or softball 
just because their baseball diamonds 
are not as carefully groomed as Yankee 
Stadium, or their players are not of 
the same playing calibre as Mickey 
Mantle or Ted Williams. Yet these are 
basically the same arguments advanced 
for the adoption of ‘local rules.’ 

According to the Rules of Golf, local 
rules should be kept to a minimum, 
and should be set up only to give re- 
lief from a temporary hardship or con- 
dition existing on the golf course, and 
should be discontinued when the un- 
usual has corrected. 


condition been 


They are not intended to give special 


advantage to anyone. 

How can you enjoy golf more 
through the rules? When you realize 
that only through observance of the 
rules of golf does your individual 
stroke handicap do the job that it’s 
supposed to do. Your individual stroke 
handicap is the ‘equalizer’ that en- 
ables you to play on equal terms with 
a scratch player—but only if both of 
you are playing by the Official Rules 
of Golf. 

Learn 
by them 
mon language of golf spoken in every 
corner of the world wherever there 
are golf courses to play on. And you'll 
be recognized as a golfer, regardless 
of your playing ability. 

Illustrated on these pages are nine 
of the most misunderstood or ignored 
golf rules. Are you familiar with them? 

The tenth, and probably the most 


the Rules of Golf and play 


and you'll be using the com- 





abused rule of all is an unwritten 
rule—the ‘golden rule’ underlying the 


etiquette of golf. Whenever you're in 
doubt about proper golf courtesy keep 
this in mind: ‘Do unto others as you 
would have other golfers do unto 
you’—and you'll be right! 





GOLF is a top industrial activity as 


demonstrated by these employees of 
Shillito’s Dept. Store, Cincinnati. To see 
how Shillito’s and other firms make 
golf even more enjoyable, see the May 


issue of R/M. 
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onl In match play, if your ball hits a pin that has 
been removed, you lose the hole. In stroke 
» the lie Whenever the ball must be dropped in ac- play, you have to take a two stroke penalty 
improve cordance with the Rules of Golf, you must If you play your ball from a water hazard and you must then play the ball as it lies. 
moving, : face the hole, stand erect, and drop the ball or a bunker, you must not let your club touch In match play, if your ball hits the pin while 
tion. In j behind you over your shoulder. If you fail the ground or the water until your downstroke. anyone is holding it; or if your ball hits the 
hole. In |) to do it in this manner, you must take a one- This applies to the exposed part of a sand person holding it or his clubs, you lose the 
stroke penalty. trap. hole. 
amenti 
= 
id LEARN THE RULES OF GOLF 
ve 
welll ‘ Copies of the booklet “The Rules of Golf” are 
| | distributed at 25¢ each by the United States 
ca ‘ ~ Golf Association, “Golf House”, 40 East 38th 
= = Ae Street, New York, N. Y. The National Golf 
oo eat Foundation’s booklet “The Easy Way To Learn 
bs ‘iia cowcese @ out? siaine Wana Golf Rules,” is available at 10c a copy, and 
9 yy MAY wer PENALTY: Two S*#owES contains a simplified version of the Official 
4 COMCEOE & PUTT Rules of Golf, illustrated for easier understand- 
In stroke play, when both balls lie ing by amusing cartoons. Text approved by 
In match play you may concede your op- within twenty yards of the hole and neither the United States Golf Association. The Na- 
the line Ponent’s putt at any time. ball is in the hazard, if your ball hits the tional Golf Foundation headquarters are at 407 
cost you But in stroke play there is no such thing as other player's ball, you must take a penalty South Dearborn Street, Chicago 5, Illinois. 
is two conceding a putt. Every player must hole out of two strokes and the other player's ball 





on every hole. 


must be returned to its original position. 
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What makes a good travel program? 

















You name it; the variations are bound- 
less and adaptable to almost any in- 
dustrial situation. 

Here three imaginative ideas 
which have proved highly successful 
in company travel programs: 

@ ARMCHAIR WORLD TOUR 

Without leaving the city limits of 
Waterloo, Ont., employees of the 
Mutual Life Assurance Co. of Canada 
have the world on the movie 
screen in the Mutual Life Auditorium. 

But Mutual Life’s program consists 
of much more than showing travel 
films, and herein lies the secret of its 
enthusiastic acceptance. 


are 


seen 


This year, the Travel Club arranged 
a six month Armchair World Tour 
and did everything possible to make 
their “passengers” feel that their audi- 
torium seats were actually deck chairs 
or plush airline seats. 

The first lap of the tour brought 
club members and guests to New York 
and other U. S. 
Airlines’ films. 
the 


cities via American 


Chairs in auditorium were re- 





TRAVEL DESK operated by the Kaiser 
assists employees by providing information and offering 
reservation service for individual vacations. 


14 
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)) UNIQUE TRAVEL CLUB AIDS 


¢ Armchair world tour 
¢ Employee vacation service 


© Post-trip “‘Camerama” 


arranged to simulate the interior of 
an airliner and the 190 travellers were 
welcomed aboard by two employees. 
one dressed in American’s blue winter 
hostess uniform, the other in the brown 
summer uniform. 

The hostesses later passed out six 
flight bags as door prizes. 

Another touch of reality: passengers 
were treated to an “in-flight lunch” fol- 
lowing the film. 

The next month, the World Tour 
visited 23 ports in 17 countries via 
Cunard Steamship Lines. 

For this lap of the trip, the audi- 
torium was decked out in nautical 
style, and the stage made a very im- 
pressive boat, complete with smoke- 
stacks and two sailors standing guard. 
Sea sick pills were offered to passen- 
gers as they embarked, and the ship’s 
log served as a guest book. 

Publicity for the entire tour was 
equally as clever. World maps were 


reproduced showing the six-month 
itinerary. Bulletins promoting each 


meeting simulated travel folders. Travel 
terminology was used, and often, prices 


Recreation Club 


of the actual trip were included. 
Given this treatment, any series of 

travelogs can be developed into a pro- 

gram of major interest. 

@ EMPLOYEE VACATION SERVICE 


In addition to conducting several | 


chartered trips each year, the Kaiser | 


Recreation Club, Kaiser Steel Corp.. 






Fontana, Calif., operates a travel desk 
to help employees plan individual trips, J 
This unusual service grew from an | 


inquiry by an employee for informa- 


tion concerning weekend resorts near § 
Los Angeles. After an investigation § 


which turned up two or three suitable 
places, the Kaiser Recreation Club de- 





cided to expand this material to include ] 


numerous vacation and resort areas in ps 


California. 

A Los Angeles travel agency which 
specializes in recreation tours for in- 
dustry was contacted. They furnished 
the club with numerous brochures on 
Las Vegas. Reno and Palm Springs 
containing package deals. 

The club then sent letters to various 
vacation spots asking for any available 
information on their facilities. The re: 
sponse to these inquiries was excellent. 

Ready for business, the club an- 
nounced in the house organ and on 


bulletin boards that travel service was | 


available. 


Many places were _ then 


continued on page 16 


CAMERAMA, attended by 700 Thompson Products employ: 
ees, featured movies, slides and prints of the Thompson 
Travel Club’s 1958 chartered trip to Europe. 
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The re {> = with Personnel Vacations expertly arranged by American Express 





cellent. , F ; ; o : 
ah ae Are your people suffering from routine frustra- | wonder-working weeks in Hawaii . . . the Carib- 
and on | tion? Lost all their elation? Slumped over their bean .. . Europe . . . Mexico . . . and dozens of 
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employ- 
ompson 





desks with fatigue? Introduce American Express 
new, low-cost group vacation plan and watch the 
transformation. In a twinkling—every single 
member of your staff becomes a busy, bustling, 
happy-minded efficiency enthusiast— positively 
delighted with the prospect of two or three 


Learn how the new 


American Express Employee Group Vacation Plan 
can benefit your organization 


other delectable places. Each tour is priced easily 
within the financial means of every employee 

. and arranged by the world’s finest, most 
complete travel service. 





AMERICAN EXPRESS TRAVEL SERVICE 


65 Broadway, New York 6, N.Y. « WHitehall 4-2000 


PLEASE CHECK 


C] Please have a representative call. 


FIRM MAME. occ velnocicccesevakeseGnnee ceeebu renee 
RODRIG skeen ct cc eetighencphecheccusseucer aes oe 


C]t would like more information regarding personnel vacations. 


eee eee Pewee eee eee HEHEHE RHEE HH HHH HHH HEHEHE HEHEHE ES 


eee ee eee eee eee eeeeeeeeeeeHeeeeeeeHeee THe HEE SES 


PROTECT YOUR TRAVEL FUNDS WITH AMERICAN EXPRESS TRAVELERS CHEQUES—SPENDABLE EVERYWHERE 
APPLY NOW FOR YOUR COMPREHENSIVE AMERICAN EXPRESS WORLD-WIDE CREDIT CARD 
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continued from page 14 

mended by employees who had found 
additional locations and brought in 
brochures so that the club could write 
for more detailed information. 

Local points of interest, ideal for 
one-day family excursions such as his- 
torical buildings, art galleries, parks, 
zoos, etc. were added to the informa- 
tion file. 

Then the club began to get numerous 
requests for reservations, both domestic 
and foreign. On the basis of their ex- 
perience, the Kaiser club does not 
recommend that any recreation club 
er company get into the business of 
actually ticketing employees. 

Instead, Kaiser works with a very- 
well qualified local agent who does 
everything to assist them in obtaining 
reservations for their employees. The 
agent makes all arrangements and de- 
livers tickets to the plant. 

Kaiser's travel desk handles any- 
where from 10 to 100 reservations per 
month. During a peak summer vaca- 
tion month, they have delivered as 
imany as 114 travel packages. 

The Kaiser club feels its travel desk 
offers an outstanding service to its 
employees, inasmuch as their location 
prohibits them from obtaining such 
information without making numerous 
phone calls, both local and 
distance. 


long- 


@ POST-TRIP CAMERAMA 


To help employees relive the excite- 
ment of last summer’s European trip 
and, for those who didn’t go, provide 
an evening of entertainment, Thompson 
Products, Inc., Cleveland, Ohio, staged 
a vast “Camerama” in the company 
cafeteria. (see photo, page 14) 
by the Travel and 
Photography clubs, the Camerama was 
a photographer’s paradise. Eighteen 
people showed their European slides, 
10 showed movies and four more ex- 
hibited prints . . . simultaneously. 

The event offered the travelers a 
chance to renew acquaintances made 
on the trip, but the appeal was much 
broader than that. The one and a half 
hour event attended by 700 
Thompson people, while 177 employees 
actually made the trip. 

The program also gave the Travel 
Club an opportunity to announce plans 
for its 1959 summer vacation trips to 
California and Hawaii. Each person 
who attended was given a travel ques- 
tionnaire explaining all the activities 
offered by the Thompson 


Travel Club. 


Co-sponsored 


was 


Products 
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Hot Time at Fiberglas 


Think you’ve got troubles? Talk to 
Bob Schenk, employee relations man- 
ager, Owens-Corning Fiberglas Corp.. 
Newark, Ohio. 

On Jan. 21, the combined effects 
of a quick thaw, ice jams and a five- 
inch rainfall submerged the Fiberglas 
plant under seven feet of water. 

That was bad enough, but the next 
day, a faulty fuse box in a storage 
room behind Bob’s started a 
fire which raged through the employee 
relations and Fiberglas Club offices 
burning them 
photo) 

The result: almost a complete loss 
of all Fiberglass Club records and 
other materials. To top it off, the ca- 
tastrophe hit while Schenk was in the 
midst of reorganizing the Fiberglas 
Club. 

Somewhere in the debris was NIRA’s 
collection of “Recreation Association 
Constitutions and Bylaws” which Bob 
had been using during his reorganiza- 
tion work. Burned badly around the 
edges, the book was not completely 
destroyed, however, and has since been 
returned to NIRA with Bob’s profuse 
apologies. 

We're about the 
book, but for the loss of property and 
resulting trouble suffered by Fiberglas 
and its employees. Best of luck on a 
speedy return to normal. 


office 


beyond repair. (see 


sorry, too—not 


Many Happy Returns 


The Internal Revenue has 
ruled that the value of a turkey, ham 
or other small property gifts presented 
to employees at Christmas or other 
holidays is not taxable income to the 
recipient. What's more, the Service 
held that the cost of such presents is 
deductible by the employer as business 
expense since they are intended to 


Service 


“promote good relations” with em- 
ployees. 
Beat the Champ 

Here’s an added attraction for in- 


dustrial golf leagues: 

Any time between May 31 and June 
6, while playing their regularly sched- 
uled rounds, your golfers can challenge 
two national chapions. 

The event is National Golf Day, an- 
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nually sponsored by the Professional | 


Golfers Association of America. 

During the week-long competition, 
golfers everywhere will match their 
scores against the winner of the 18 
hole “Round of the Champion” exhibi- 
tion between Dow Finsterwald, 1958 
PGA champ, and Tommy Bolt, 1958 
U.S. Open winner. 

All men amateurs will play their 
normal handicaps, while ladies will 
play their handicaps plus seven strokes, 
Those whose net scores beat the win- 
ner of the Finsterwald-Bolt match will 
receive National Golf Day Medals 
from the PGA. 

Almost every country club, daily 
fee and public course in the country 
will have a supply of entry forms. 

Entry fees of $1. each will go to 
caddie scholarship funds, veterans re- 
habilitation, programs for blind and 
amputee golfers, Junior golf, and other 
worthwhile projects. 


Rec Grads Increase 


The National Recreation Association 
reports that the numbers of degrees 
granted to recreation majors is now 
on the increase. In 1951, 692 degrees 
were granted; only 444 in 1956; 406 
in 1957; but the trend was reversed 
in 1958 with 683 degrees. 





NO FUN here, after flood, then fire 
swept through Bob Schenk’s Fiberglas 
Club office last January. 
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1959 CONFERENCE AND EXHIBIT 


Predict Record Attendance 


Big names headline speakers list 
as advance registrations and 


booth sales climb at record pace 


Walter Kelk, du Pont; Ted Goss, 
RCA; Sam Rubenstein, Philadelphia 


Electric; and Bill Ziegenfus, Sun Oil; 
the “four horsemen” behind NIRA’s 
18th Conference and Exhibit at Phila- 
delphia, May 24-27, predict a record 
exhibit and attendance. 

Kelk’s list of keynote speakers is 
headed by Robert B. Meyner, Governor 
of New Jersey; Mayor of Philadelphia 
Richardson Dilworth, and James Crow- 
ley of Notre Dame “Four Horsemen” 
fame. 

Also featured on the program are: 
R. G. Dunlap, Sun Oil President; 
Arthur E. Eggert, Minnesota Mining & 
Mfe. Co. Vice President; James Q. du 
Pont. KE. LI. du Pont de Nemours; 
Crawford, Philadelphia Com- 
of Recreation; Dr. 
Harold Meyer, Consultant, Rec- 
reation Commission. 

A highlight of the week’s activities 


Robert 
missioner and 


a 


will be the outstanding boat excursion, 
facilities tours and activity demonstra- 
tions arranged by the conference com- 
mittee. On Tuesday, delegates will sail 
down the Delaware River to Wilming- 
ton where they will tour the du Pont 
Country Club and witness a tennis ex- 
hibition by the World 
Doubles champions. 

From there, the group will travel to 
Marcus Hook, Pa., to tour Sun Oil’s 
new Sun Center Recreation Area and 
observe a shooting demonstration un- 
der lights. 


Women’s 


Following the inaugural banquet, 
delegates will one-hour floor 
show by Gordon Jenkins and his or- 
chestra. Other entertainment during the 
conference will be provided by the 
Esso-Aires and Sun Chorus. 

In addition to 11 key speeches, the 
conference includes 10 important panel 
sessions ranging from “Common Sense 
Cost Cutting,” “Preparing the Em- 
ployee for Retirement,” to “Extra Cur- 
ticular Promotion Ideas.” 

A special “My Problem Is” quiz ses- 
sion will also be conducted. 

A full schedule of activities for wives 


see a 


has also been developed by Carolyn 


Doerr, Bell Telephone Co. of Phila- 
delphia. Highlights of the women’s 


program will be a fashion demonstra- 
tion, a historical tour of Philadelphia 
and shopping trips. 


The exhibit of recreation equipment | 
and services also promises to be truly | 


outstanding as manufacturers and sup- 
pliers had already reserved a total of 
66 booths at press time. 

Crosman Arms, Converse Rubber, Sico 
Manufacturing Co., A. G. Spaulding & 
Bros., Saunders Novelty, Assn. of 
Playing Card Manufacturers. 

Hillerich & Bradsby, Lanseair 
Service, Davidson, Jayfro Athletic 
Adams Travel Service, Wilson 
Goods, American Bowling Congress, 
of Florida. 

Amateur Softball Assn., Nat'l Golf Founda- 
tion, Athletic — Rawlings Sporting 
Goods, Seven-Up, Lignum Vitae, Jewel Crea- 
tions, NAAPP&B, Champion Knitwear, Nat'l 
Rifle Assn. 

N. W. Automatic 
Beau Rivage Motel, 
MacGregor 


Travel 
Supply, 


Products, 


Company, World Educational 


American | 


Sporting | 
Allison | 


Crouse-Hinds, | 
Interstate United Coffee, | 


Travel, Hanna Manufacturing, Coca-Cola, 
Waldron & Co. 
Gill Hotels, Nat'l Bowling Council, Mor- 
gan Sign, Automatic Canteen, N. Y. Con- 
vention and Visitors Bureau, Transport & 
Travel, Ball-Boy, American Express, Mce- 

Naughton Libraries. 
Overseas Natl Airways, Tandy Leather, 


American Handicraft, John B. Rogers, Hap- 
piness Travel Service, Adirondack Bats, 
Pepsi-Cola, Hotel Fontainbleau, Pan Ameri- 


can Airways, Encyclopedia Britannica, Rudd- 
Melikian, 


Company. 


Flying Tiger Line, 





ARTHUR E. EGGERT, vice president 
of public relations, Minnesota Mining & 
Mfg. Co., will speak on “How Manage- 
ment Looks at Recreation.” 


Shakespeare | 
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SPECIALISTS IN PLANNING 


Recreation Areas and Facilities 
for Industry 


THE CHARLES M. GRAVES ORGANIZATION 


1275 Spring St. N.W., Atlanta 9, Ga. 
Without obligation we shall be 
glad to explain our services. 
Your inquiries invited. 

















CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





HELP WANTED 








New England electronics firm now interview- 
ing applicants for Recreation-Personnel posi- 
tion. Must have experience in organizing em- 
ployee recreation association, operation and 
maintenance of recreation facilities and areas. 
Salary range $6,000-$8,000. 
CH5—RECREATION MANAGEMENT 





Two openings for recreation representatives 
in Seattle, Wash., area. Applicants should have 
degree in recreation or equivalent plus some 
work experience in recreation, industrial or 
other. Starting salary, $4800, based on 40 hour 
week. 


CH6—RECREATION MANAGEMENT 





POSITIONS WANTED 


Co “ompany cuthac sks force asst rec > dir of East- 
ern firm to look for better position. Knowl- 
edge of all phases through 8 yrs experience. 
Qualified bowling instructor, age 34, married. 


CP12—RECREATION MANAGEMENT 





YMCA district exec sec’y desires rec position 
in industry. College grad with mionr in PE 
and rec. 12 yrs experience in Army, YMCA 
programs. Age 37. 


CP13—RECREATION MANAGEMENT 





Seeking better opportunity in program and 
salary. 8 yrs exp. in ind. rec. MA in recreation. 
Age 34. 

CP14—RECREATION MANAGEMENT 


Assistant professor (woman) of physical edu- 
cation wants position in industrial recrea- 
tion. B.S. and M.S. in physical education, 
3 summers as municipal playground director. 


CP-15—RECREATION MANAGEMENT 





ATHLETIC APPAREL 





Team and Inc dustrial Pate ches “Made to Order. 
Send rough sketch, quantity, size and colors 
for prices. T-Shirts—Sweat Shirts—Jackets, 
etc. Request complete catalog on company 
stationery 


THE FELT CRAFTERS, Plaistow 12, N. H. 





ENTERTAINMENT 





Programs of proven for every 
casion—meetings, luncheons and_ banquets. 
Nationally known attractions will draw capa- 
city attendance at your functions. For infor- 
mation on personalities available, open dates 
and fees, write wire, or phone: 
HARRY WALKER, 100 Boylston St., 
16, Mass., HAncock 6-2334 


success oc- 


Boston 


Inspiring and humorous, Edward MeFaul i is 
one of the nation’s most popular speakers. 


With a rich background in teaching, per- 
sonnel and selling, his wide contacts with 


all groups have given him an unusual un- 
derstanding of people. 
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LAST OF A SERIES 


Facilities: 


WHAT’S NEW? 


Sweeping scientific advancements have brought improve- 
ments into almost every aspect of our daily lives. Not un- 
touched by these technological gains, recreation facilities 
are keeping pace with the space age. 

Pictured on these pages are a few of the new develop- 
ments in the field which incorporate the genius of modern 
design and the new-found utility of synthetic and natural 
materials. 

Some have been developed expressly for recreation pur- 
poses while others have a direct application yet to be fully 
developed. 
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A contemporary approach to an old problem is the skill. 
challenging, multi-functional line of playground equipment manufac. 
tured by Creative Playstructures, Inc., Milwaukee, Wis. Constructed 
with reinforced Fiberglas laminate, the line is easy to install, requires 
minimum maintenance, stimulates self-initiated play and provides 
a maximum of safety. The Play-O-Are “Six”, pictured at left jg 
inviting to the smaller child who can climb, slide, hang from the 
handrails and balance on the peaks. The flexible sections can be 
arranged in many ways to create a variety of play patterns. Meas 
uring 17’ x 10’, the “Six” sells for $790. Other imaginative items 
in the line include: Slide-O-Bug, Starfish, Giant Ant Hill and 
Lunar-Tuner. 







The striking exterior of the Mickey Mantle Bowling Center 
(below), recently opened in Dallas, Texas, exemplifies the vast 
strides made in the construction and design of bowling establish. 
ments. In addition to automatic pinsetters and ball returns, 
nurseries and snack shops, new centers are being designed with 
special consideration for the comfort of bowler and spectator, giving 
a new feeling of spaciousness. 
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Eliminating repair and replacement expense indefinitely, 

the Lifetime aluminum diving boards (below), designed by former | 
national diving champion, Jim Patterson, Ohio State U., take severe 
use and abuse. Manufactured by American Playground Device Co., 
Anderson, Ind., Lifetime boards feature aircraft structure to pre 
vent torque, or twisting action, at the tip of the board. Its spring- 
leaf construction also gives much greater strength at the fulcrum, | 
where it is needed, and lightness at the tip. ' 

























































The new Brown County Veterans Me- 
morial Arena in Green Bay, Wis., represents 
an unusual application of Fiberglas Form 
Board. Produced by Owens-Corning Fiber 
glas Corp., Form Board was used in_ the 
construction of the modern, $2,000,000. 
dome-shaped structure. The main floor, 270 
x 107’, has a refrigerated floor for an ice 
rink to accommodate hockey, ice shows and 
public skating. The multi-purpose character: 
istics of Form Board provide an acoustically 
corrected interior ceiling, a pleasing appear 
ance with adequate light reflection and 
heating and cooling cost reductions. 


a 
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{ill and FREE FOR YOUR TEAMS 


THE 75th 
ANNIVERSARY 
FAMOUS SLUGGER 
YEAR BOOK 


Free for your team 
members. Contains 
Statistics and records 
on last season. Also 
pictures and article 
by Stan Musial on 
rules for hitting. 























Center 
the vast 
stablish 
returns, 
ed with 
r, giving 



















get . 


This giant (340’ x 30’) building (above) was fabricated by 
the G. T. Schjeldahl Co. from a new polyster plastic called “Scotch- | 
pak” by its maker, Minnesota Mining and Manufacturing Co. 
Erected as a factory, the building may have many uses in housing 
recreation activities, such as a covering for tennis courts, swimming | 
pools and skating rinks, The skin of the building is supported by 
air pressure with ends of solid construction, The skin is said to be 
rigid enough to withstand near hurricane winds. Although no 
1% aging tests have yet been completed, the skin can be replaced in 
+) & less than two hours at a cost comparable to that of a paint job for 


ee . . . . . . . . . 
® a conventional building. Air pressure inside the building is only 
pee 


eae 























one pound per square inch higher than outside, and small holes 
will not cause a failure in the structure. The semi-transparent skin 
permits solar heating and is impervious to moisture and solvents. 











1959 SOFTBALL 
RULE BOOK 


Contains complete offi- 






















A new umbrella tent, especially designed for use with station 
wagons (below) has recently been introduced by H. Wenzel Tent 





finitely, & Duck Co., St. Louis, Mo. The back door and canvas panel have cial 1959 softball rules, 
y former heen designed to fit over the rear of the station wagon so both the 


pictures of the 1958 
World’s Softball 


ce severe interior of the car and the tent may be utilized. Rubber suction 


vice Co. cups fit the contour of the wagon making the entire enclosure 
to pre: bug-proof. Champs and other 


valuable information. 


S spring: 


fulcrum, 





W SEND ALSO FOR THE 1959 
F} LOUISVILLE SLUGGER BAT AND 
GRAND SLAM CATALOGS 


We will be glad to send you copies of the 1959 Louis- 
ville Slugger Bat and Grand Slam Golf Club Catalogs for 
your ready reference in ordering from your dealer. Address 
Hillerich & Bradsby Company, Louisville, Ky. Dept. RM-9 
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The aluminum-domed auditorium (below) designed by 
Kaiser Aluminum & Chemical Corp. has a great potential use 
as a sports arena, theater, roller rink or other types of recreational 
buildings. Seating up to 2,000 persons, the dome is 4914’ high, 
145’ in diameter with 16,500 square feet under cover. The first 
proto-type dome was erected in only 20 working hours at a struc- 
tural erected low cost of about $65,000. The design is based to a 
large extent on the principles used in the design of aircraft wings. | 
Since the dome has no interior columns it provides a maximum of 
usable space, 
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| CAMPING 
slide films 





Teach Camping 
Easily - Quickly - Accurately 
At Extremely Low Cost 


Directed by Betty Staley, Instruc- 
tor at Community High School in 
Peoria, Illinois, this film brings 
the fun and enjoyment of out- 
door living into your classroom. 
Students will learn how to build 
various kinds of campfires, how 
to fry, bake and broil meals over 
red-hot coals. 




































Students also learn the basic 
fundamentals of camp safety. 
Here’s a great film that teaches 
and entertains at the same time. 
Excellent for all outdoor educa- 
tion classes, scout troops, camp 
classes, etc. 


COMPLETE SET OF TWO 
SLIDEFILM UNITS. 
In full color and sound. . .$21.75 


ie Order from: 
a The Athletic Institute, 
oe 209 S. State St., Chicago 4, Ill. 


THE 


INSTITUTE 


A NON-PROFIT ORGANIZATION DE- 
VOTED TO THE ADVANCEMENT OF 
ATHLETICS, RECREATION AND 
PHYSICAL EDUCATION 














ATHLETIC | 











RECREATION MANAGEMENT, APRIL 1959 


GUN CLUB activity will hit a peak of activity this month during the NRA-NIRA 
postal shooting contest. Crack shots, Bob Navias (1) and 
tion director, Climax Molybdenum Co., Climax, Colo., display a steady aim. 


NRA-NIRA SHOOTING CONTEST 


OG: 


Be 


Bob McKinnon, recrea- 


Firing Deadline Nears 


One month remains to 


enter postal tournament 


Industry’s first postal rifle and pistol 
contest enters its last month of compe- 
tition as the firing deadline of April 
30 rapidly approaches. 

Co-sponsored by the National Rifle 
Association, participation in the con- 
test is open to any employee of a NIRA 
member company. 

“However, there is still plenty of 
time left for any company to partici- 
pate in this’ outstanding national 
event,” remarked Don Neer, executive 
secretary of NIRA. 

“Official contest entry forms were 
mailed to all members early in Febru- 
ary. If you did not receive one, drop 
us a line,” Neer continued. 

The completed forms are 
mailed to the NRA, Program Division, 
1600 Rhode Island Ave., N.W., Wash- 
ington 6, D. C., who returns to the 
participant the necessary quantity of 
registered contests targets. Individuals 
then fire the targets and return them 
to the NRA for judging. 

Regional and national trophies will 
be presented to the winners of all classi- 
fications at the NIRA Conference and 
Exhibit in Philadelphia, Pa., May 24- 
aT. 

Competition is open in eight differ- 
ent classifications: team and individual, 


entry 


.22 caliber and rimfire rifle and pistol. 

In addition, a grand prize, to be 
announced at a later date, is being 
considered for industry’s top marks 
man. 

Probably a hunting trip, this prize 
will be similar to the fishing excursion 
awarded to the grand national cham- 
pion of the 1958 NIRA Fish-A-Rama. 

Ralph Beron, Chicago CPA who won 
the 1958 Fish-A-Rama, will collect his 
reward this month—an _alli-expense 
paid week for two at the Beau Rivage 
Motel in Miami Beach, Fla. 

“Shooting contest entries are be- 
ginning to pile up, and total participa- 


tion for the event’s first year should 
prove very encouraging,” observed 
Neer. 


As an example of the tournament's 
acceptance by industry, the Ford Motor 
Company will enter its marksmen in 
the NRA-NIRA event in place of the 
annual Ford National Telegraphic 
Smallbore Rifle tournament. 

The event is designed to assist rec: 
reation directors maintain and stimu: 
late gun club activity within their 
companies by providing a major event 
on the activities calendar in which all 
participants have a chance to win na- 
tional recognition. 

By staging the tournament on a 
postal basis, no travel or time from 
the job is required and participation 
involves only the nominal expense of 
the $1 entry fee. 
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@ Save time on registration day. 
@ Your name will be included in the pre-conference directory. 
(Deadline for Advance Registration: May 1, 1959) 


MAY 24-27, 1959 
Philadelphia, Pa. 


the only national conference and 


exhibit on industrial recreation 


REGISTER NOW 


18th annual CONFERENCE and EXHIBIT 


@ Insure best accommodations (rooms reserved first-come, first served). 
@ Reserve a ring-side seat at the Inaugural Banquet and Floor Show. 


REGISTRATION FEES: NIRA Members (company and branch) $35, Non-members of NIRA $40, Wives $15 


Clip coupon and send to: National Industrial Recreation Assn., 203 N. Wabash, Chicago 1, Ill. 








BELLEVUE STRATFORD HOTEL 


Single Room and Bath: 
$8.00 9.50 10.50 11.50 12.50 13.50 


Double Bed, Room and Bath: 
$12.00 14.00 15.00 16.00 17.00 18.00 


Twin Beds, Room and Bath: 
$12.00 14.00 15.00 16.00 17.00 18.00 


Studio Room: 
$19.00 


Unit of two twin bedrooms and bath between: 
2 persons $16.00 3 persons 21.00 4 persons 25.00 


Suite (parlor, twin bedroom and bath): 
$25.00 35.00 40.00 45.00 55.00 


Air Conditioned rooms available at $1.00 additional per 
Person. Rooms will be held until 6 p.m. unless late arrival 
is requested and guaranteed. Please cancel promptly if your 
Plans are changed. 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 





REGISTRATION FORM 


Gentlemen: 
Please make the following registrations for your 


18th Annual Conference. A check for $ 
is enclosed. 


1. (Name) 
(Title) 
(Co.) 
(Address) 














2. 
3. 


We will arrive on at 











We will depart on at 





We would like the following hotel accommodations: 





No. Date MGE 
Paid Amt. due 
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Superior Design, 
Construction and 
PERFORMANCE 


far greater 
strength and 
SAFETY! 





PLAYGROUND 
AND SWIMMING 
POOL EQUIPMENT 


The wise choice of experienced 
buyers for nearly half a century. 


WRITE FOR LITERATURE | | 
| 
| 





eX, 








AMERICAN 


PLAYGROUND DEVICE CO. | 
ANDERSON, INDIANA, U.S.A. 


WORLD'S LARGEST MANUFACTURERS 
“PARK 


OF FINE 
PLAYGROUND, SWIMMING 
DRESSING ROOM EQUIPMENT 


PICNIC 
POOL ANC 














Shuffleboard 


Fun For Everyone! 


From 8 to 80 here is exciting recrea- 


tion for all ages . . . keen enjoyment 
for players and spectators. 


Rugged, Dimco FreeGlide Shuffle- 
board sets are available for both out- 


door and indoor installation. 
Easy to install . . . low in upkeep! 


Write today for colorful folder, Let's 
Play Shuffleboard,” containing com- 
plete information on court layout and 
equipment. 


DIMCO-GRAY COMPANY 
208 EAST SIXTH STREET 
DAYTON 2, OHIO 
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The Personnel Function 
A new AMA publication deals with 


certain basic questions for personnel 
executives which are currently in the 
spotlight: What are his decision mak- 
ing responsibilities? Can personnel 
work be scientific? Is there a practical 
philosophy for personnel administra- 
tion. 

In addition, this progress report re- 
views recent data on compensation, ap- 


praisal, labor-management _ relations, 
“problem” employees and related sub- 


jects in the light of actual company 
experience. Price: $3.75 or $2.50 to 
AMA members. 


Management Report 24, American Man- 


agement Assn., Dept. BI, 1515 Broad- 
way, New York 36, N. Y. 
Social Games 

The second edition of SOCIAL 


GAMES FOR RECREATION will be 
welcomed by _ recreation 
camp counselors and club leaders. 
many of whom have used the original 
version for their game programs since 
1935. 

Extensively revised and reorganized, 
the book contains about 700 games for 
young people and adults to play in a 
social setting. Price $5.50, 348 pages. 
The Ronald Press Co., 15 E. 26th St., 
New York 10, N. Y. 


directors. 


Floodlight Problems? 


New floodlight catalog, now avail- 
able from Crouse-Hinds, provides ade- 
quate descriptive and ordering infor- 
mation in clearly presented form. 

In 14 divided sections covering 184 
pages, the catalog includes informa- 
tion on how to select floodlights, sug- 
gestions on installation, special lighting 
fixtures and underwater floodlights. 





The colorful “new look” of Catalog 
320 includes 4-color cover and divider 
sheets, revamped page styling, 
several new sections. 


Crouse-Hinds Company, Syracuse 1, N, 
Y. (Floodlight Catalog 320) 


and 


New Rawlings Catalog 


Rawlings’ new 80-page, 1959 Spring 
and Summer catalog features a special 
boys’ eight page insert to meet the 
sreatly increased demand for boys’ ath- 
letic equipment. 

Also included are Rawlings complete 
lines of baseball uniforms, track, Her- 
culite basketballs, golf and 
equipment. 


Rawlings Sporting Goods Co., 2300 Del- 
mar Blyd., St. Louis 3, Mo. 


tennis 








New ASTA Travel Film 


A new travel film, “Innocents 
Abroad,” takes you on a 23-minute, 
sound-color, sightseeing tour of many 
of Europe’s famous vacation meccas. 
Rome, London, Paris and many de- 
lightful stops along the way are visited 
while the drama unfolds. For informa: 
tion, write: 

Sterling Movies, U.S.A., 43 W. 61st St. 
New York, N. Y. 





what's your RQ? 


Look for the first feature in your May 
issue of RECREATION MANAGEMENT. 


What’s your recreation quotient? 

/M bets that it’s tops and will pay 
you to prove it. If you have found an 
unusually effective solution for one of 
the many problems that confront in- 
dustrial recreation directors, jot it down 
and send it to RECREATION MAN: 
AGEMENT, 203 N. Wabash, Chicago 
1, Illinois. If it’s published, we'll pay 
you $10. 
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members of 


ol ANSEAIR of California 
11973 San Vicente Blvd. 























| Los Angeles 49, Calif. BR. 2-1031 

| [_] Send copy of ‘“Lanseair Industrial Travel Plan” 

| ["] Please have a representative call 

| [_] Send copy of the “Club Tours’ plan.* 

| 

l crea cnicinniniasias _TITLE 

| FIRM NAME fetal 

| 

l CO) 

| en ‘ STATE____ 
| 

Shin sane’ sane oni aia. eam a. sm a: aa i.e 
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for their group travel needs... because more and more industrial recreation 
directors realize how ellective their recreation travel programs can be when planned and 
executed by an experienced, qualified organization. Lanseair for the past 
several years has specialized in group travel. Our trained specialists 
have organized and conducted world-wide tours for over 4,000 
persons annually. Many are trom industrial 
organizations that use our services year alter year. 
Why not let Lanseair make yours 


an effective travel program / 





*Note: for the smaller office or industry, Lanseair's “Club Tours’ plan is the answer. 
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NNow’s the time to build fresh interest and en- 
thusiasm in your program by adding the tradi- 
tional American sport of shooting. It doesn’t take 
much to get started and the natural demand will 


make shooting grow into a major part of your 
activities. Hunters want a place to get in off-season 
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practice, beginners are fascinated by the chal- 
INCHESTER 72 


lenge shooting presents and experienced shooters 
naturally fall into the role of instructor. 
Write to our Shooting Promotion Department 
for free, helpful information on establishing rifle, A 
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pistol and shotgun shooting clubs within your 


organization. 





WINCHESTER-WESTERN DIVISION + OLIN MATHIESON CHEMICAL CORPORATION + NEW HAVEN 4, CONNECTICUT 











